Mylocaloptician reports on breakdown of Mays Visits
During the month of May our visits were down slightly to around 12,000 basically because of the two bank holidays and the sunniest May for 8 years.  However our new breakdown of information that we have invested in recently shows a very successful trend in where our public visitors search and what interests them the most.

52% of our visitors search for information on eyecare and eyewear on the site with the largest number of page views looking at Silhouette Frames, ready readers, VDU legislation, opticians offers, home tests, sight tests and how often should you go to the opticians.

48% of page views were specifically looking for opticians in their area.  That’s around 5800 customers in May, looking for specific opticians in their PCT area.  Notably just under 10% of these searches involved requesting information by name on Scrivens Opticians and 1.6% for Conlons.  These figures reflect the advertising campaigns promoted by the two companies which have individual pages in each PCT area they serve and provide corporate information on their respective businesses.

“This backs up our theory that the more information a company can provide about how and where it provides  services raises their profile above that of which the size of company would expect across the UK.” said Charles Greenwood, Director of Primary Health Net who manage the public awareness site. “We know from talking to our advertisers that the additional links with these companies’ websites to our page one ranked site helps increase the visibility of their own sites as well.”

Greenwood continued, “We also are aware of the most important key words that the public use to search and it is evident that as well as a thirst for knowledge about eyecare and eyewear many are searching for well known and respected brands. This is demonstrated by the above the expected rate of hits for Silhouette who achieved over 5% visit rate out of all our information pages and over 50% of searches for branded products.  Norville products also featured well in our hit lists and this interest has transferred to small independents that Norville have provided with a web page presence on the site. One such Independent, David Kear, receiving the highest page viewing.  There are a regular number of key searches that do not hit the spot and we will be letting those companies know about the opportunities online that currently go unfulfilled.” 
Further Information

The PCT region with the greatest desire for information about their opticians was Leeds.

Primary Health Net work closely with their advertisers to provide a level of information that the public is hungry for and that will raise the profile of even the smallest independent. 
Norville have paid PHN to provide an enhanced entry and full web page presence to their most valued 50 customers. All entries have now been enhanced but many still need to provide further information for their web page. Only then is their visibility really enhanced.

Every Scrivens and Conlons practice has its own enhanced entry and webpage presence in each PCT they serve. 

Both Norville and Silhouette point page viewers on the Mylocaloptician site to their stockists featured within the UK wide Optical Practice Database.

Opticians can provide their own promotion vouchers (D & A, Vision Express) or can use the £10 discount voucher system provided currently FOC by PHN. (Full details on website)

Opticians do not need their own website to rent a webpage on the site. The webpage can carry any form of downloadable file to provide more information than the page itself and therefore works just like a website in its own right. 

It costs from £90 to 175 per annum (dependent on branch numbers) to rent a web page and have each individual entry on the database enhanced.

All excess fees over running costs are ploughed back into the public site to promote better eyecare and eyewear awareness. 
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